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Investor relations management (IRM) is a corporate activity, combining the 
disciplines of finance, marketing and communication, which provides financial 
and other constituencies with an accurate portrayal of the company so that they 
can make proper investment decisions. After a series of accounting scandals 
from 2001, the credit basis on which the whole capital market is founded has 
been badly damaged. How to restore public confidence becomes the focus of the 
market. As a result, IRM’s importance is reemphasized. At the time, IRM is 
massively introduced into our country.  
Despite more and more companies realizing the growing role of IRM in the 
management, the practices of IRM is still in low level in our country, especially 
lack of strategic planning. Also, the academic research in this area has been 
limited. Under such circumstance, after analyzing IRM’s place in a corporate 
and the market environment, this study argues IRM means being an effective 
marketer more than ever before in today’s volatile market, the image in capital 
market is becoming an important part of the company’s integral brand image, so 
IRM should be brought into brand management and integrated with other 
marketing tools to make sure unified messaging. 
Then, the study focuses on how IRM can establish a favorable brand image 
in capital market by segmenting financial audiences, positioning in capital 
market, integrating all the media, and points out the basic disciplines and the 
framework of its execution. 
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Relations Management）的声音。   
















































                                                        



































美国投资者关系协会（NIRI：National Investor Relations Institute）
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